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WWhhyy DDooeess AAmmeerriiccaa NNeeeedd
TTrraaddee PPrroommoottiioonn AAuutthhoorriittyy??

Reason No. 1: It’s About a Level Playing Field

Free and Fair. Trade Promotion Authority (TPA) is about making trade free and fair.
The American marketplace is already wide open to imports from all over the world: The
average U.S. tariff on imported goods was just 1.3% in 2011. The benefits for Americans
are plain to see — lower prices, more consumer choice, and a higher standard of living.

Opening Markets. Overseas markets, however, are a different story. U.S. goods
arriving in foreign markets face a mean tariff of 6.2%, according to the World Bank.
That’s nearly five times the U.S. level, but foreign tariffs often soar into the double digits
in emerging markets, particularly for key U.S. manufactures and agricultural exports.
No one wants to go into a basketball game a dozen points down from the tip off — but
that’s exactly what American exporters do, every day.

New Trade Deals. If the playing field isn’t level, what’s the solution? Trade
agreements such as the ones Congress recently approved with South Korea, Colombia,
and Panama sweep away these unfair barriers to trade in one fell swoop. In each of these
cases, most barriers to U.S. exports are eliminated on Day One. It’s no wonder U.S.
exports to the countries where we’ve recently entered into new trade agreements have
grown four times more rapidly in the 3-5 year period following the agreement’s entry
into force than the overall growth in U.S. exports.

TPA Opens the Door. Without Trade Promotion Authority, the United States cannot
even negotiate new trade agreements, which are the best available tool to open overseas
markets to American workers, farmers, and companies. In the end, Americans can
compete and win in worldwide markets if the playing field is level — and that’s why
making trade free and fair is so critical.

Reason No. 2: It’s About Jobs, Opportunity, and Growth

Trade Makes Us Strong. Over the past 20 years, approximately one-third of the
growth in the U.S. economy came through exports. This is a direct result of the major
trade agreements reached over the past two decades that opened new markets to U.S.
goods and services. Additional trade deals are multiplying these benefits.
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Trade Brings Good Jobs. More than 38 million Americans jobs depend on trade.
One in three manufacturing jobs depends on exports, and one in three acres on
American farms is planted for hungry consumers overseas. U.S. service providers
brought in export revenues of more than $600 billion in 2011. Jobs tied to exports
typically pay 13 to 18 percent more than the average U.S. wage.

Trade Means New Markets. Outside our borders are markets that represent 80% of
the world’s purchasing power, 92% of its economic growth, and 95% of its consumers.
No matter how you slice it, trade brings real business opportunities for American
workers, farmers, and businesses.

Trade Means Cash in Your Wallet. The combined effects of trade agreements over
the past half century have raised the annual income of an American household by
$10,000. U.S. GDP is approximately one trillion dollars higher than it would otherwise
be thanks to the trade openings of the post World War II era.

Reason No. 3: It’s About a Fair Deal for Small Business

Small Businesses Prosper with Trade. According to the U.S. Department of
Commerce, more than 97% of the 275,000 U.S. companies that export are small and
medium-sized enterprises (SMEs), and they account for nearly a third of U.S.
merchandise exports. The number of SMEs that export has risen two-and-a-half fold
since 1992.

Small Businesses Invest Locally, Sell Globally: Large companies may have the
option of setting up overseas affiliates to sell their goods and services; small firms don’t
have that luxury. In the late 1980s, only one in ten manufacturers had entered the
export market. This figure has doubled to about one in five.

Small Businesses Need Transparent Trade Rules: Small businesses cannot
afford to hire an army of trade experts and lawyers to overcome the red tape and other
hurdles shutting them out of overseas markets. U.S. businesses need enforceable trade
agreements to cut through the domestic content requirements, different labeling
requirements, and other non-tariff barriers that put small businesses at a disadvantage.

Reason No. 4: It’s About New Market Opportunities

TPA Opens the Door. Without Trade Promotion Authority, U.S. negotiators cannot
reach new trade agreements to open overseas markets. The U.S. Chamber of Commerce
supports the following initiatives:

 The Trans-Pacific Partnership trade agreement, which is now under
negotiation and which aims to create 21st century rules of the road among the
United States and eight other Asia-Pacific nations;

 A Transatlantic Economic and Trade Pact, because even though the U.S.
and EU economies are already very open to trade, even relatively small barriers
impose steep costs in the context of the world’s largest economic relationship;
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 A plurilateral agreement to further liberalize trade in services among a
“coalition of the willing” under the aegis of the WTO; and

 Explore the feasibility of bilateral trade agreements with Brazil, Egypt,
India, and Indonesia, recognizing that in each instance a number of
impediments would have to be removed first.

Reason No. 5: It’s About U.S. Leadership

A Seat at the Table. With TPA, the United States has a seat at the negotiating table to
open worldwide markets. TPA gives American negotiators the credibility they need to
defend U.S. interests. Since 1934, Congress has granted both Republican and
Democratic presidents the authority to negotiate trade agreements. Every president
should have the authority to negotiate market-opening trade deals in consultation with
Congress.

Stuck on the Sidelines. Without TPA, the United States will be left on the sidelines as
other nations negotiate bilateral and regional trade deals without us — as happened
after TPA lapsed in 1994. Without TPA, no foreign government will engage in serious
trade negotiations with the United States. Already, Asia is awash in new trade deals, and
the European Union is seeking far-reaching agreements in Asia, the Americas, Africa,
and the Middle East. The United States cannot afford to stand still as foreign
governments clinch a competitive advantage for exporters in their countries.

The Voice of Congress. A properly framed TPA bill will ensure that Congress plays
an active role in trade negotiations. In a TPA bill, Congress sets U.S. negotiating
objectives. During negotiations, the executive branch should be required to engage in
meaningful consultations with Congress. By approving TPA, Congress does not give up
its right to review trade agreements carefully, and members must determine whether to
accept or reject the resulting trade agreements. Today’s lapse in TPA simply closes the
door to agreements that promise to open overseas markets, boost U.S. economic growth,
and —above all— create American jobs.


